
School rankings 
Over the years, the m

edia and M
BA program

 brochures have elevated the significance of business 
school rankings as one of the m

ost im
portant benchm

arks for choosing a school to attend. H
ow

ever, 
school rankings often depend on w

hich publication you read and w
hat research m

ethodology w
as 

used. In som
e cases, inform

ation is subjective and m
ay include results that are not checked for 

accuracy. M
ost im

portantly, rankings do not take into account the unique elem
ents of certain 

program
s and how

 these attributes m
ight m

eet your individual needs. Rankings tell you w
hat 

schools are “best” but do not take into account “best fit.”  
  Adm

issions testing 
M

ost M
BA program

s require at least one graduate adm
issions test score.  

• 
w

w
w

.m
ba.com

 Graduate M
anagem

ent Adm
issions Test (GM

AT
®) 

• 
w

w
w

.ets.org Graduate Record Exam
inations (GRE) 

Consult the individual school w
ebsite for requirem

ents. M
any graduating seniors com

plete their 
graduate school adm

issions test during their senior year w
hen they are m

ost com
fortable w

ith 
testing and have the flexibility to adequately prepare. M

ost applicants prepare on their ow
n using 

one of the test-preparation publications available at m
ost bookstores or on the test w

ebsite. 
 Essays and personal statem

ents  
M

ost business schools require one or m
ore essays in their application.  Essay prom

pts m
ay include 

a range of subjects such as leadership, long-term
 career goals, professional accom

plishm
ents, and 

com
m

unity engagem
ent. W

hen preparing your essays, m
ake sure that together they tell one story.  

You, as the candidate, are the story. Your essays should reflect different aspects of your character, 
accom

plishm
ents and aspirations that w

ill allow
 the adm

issions com
m

ittee to know
 you better.  

 
• 

W
rite to express, not im

press. Adm
issions professionals can tell w

hen you’re just w
riting 

w
hat you think they w

ant to read. If you’ve done your hom
ew

ork, you know
 w

hy you w
ant 

an M
BA degree and how

 that fits into your overall career gam
e plan. 

• 
W

hat w
ill you bring to the classroom

? Being part of a business school com
m

unity is a 
give-and-take proposition. It’s not only about w

hat you can gain from
 business school, it’s 

also about w
hat you’re w

illing to share. Candidates are often judged by w
hat value they can 

bring to the classroom
 and the com

m
unity experience, in addition to how

 w
ell they m

atch 
entrance requirem

ents. 

• 
W

hy this school? M
uch like applying for a job, know

 w
hy you w

ant to pursue an M
BA at a 

particular school or program
. Show

 that you are fam
iliar w

ith the given school and w
hy you 

are a good fit.  

• 
Reality check: Is this the right tim

e for you? You’re going to business school to advance 
your career, right? Your job success as an M

BA graduate m
ay rely to a large extent on w

hat 
you did beforehand. Find out w

hat M
BA em

ployers look for in candidates by talking to 
students, alum

ni and the school’s career services office. If you don't have enough experience 
right now

 to benefit fully from
 an M

BA, further define your goals and apply later. 

 

http://www.mba.com/mba
http://www.ets.org/

